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LA FUNZIONE SOCIALE DELL’ASSOCIAZIONISMO SPORTIVO
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ABSTRACT: The paper targets the complex features of the amateur sports associations
in Italy.
In this field, it is important to balance the undeniable business dimension with the
social values and the human rights involved.
As a consequence, actually, it is important to clearly define the sport clubs, in particular
when they perform as a business company, trying to conciliate their volunteer aspects
and their economic assets.
In this context, cultural context of the country’s sports institutions and applicable
legislative instruments are essential to serve that double target.
Italian law about non profit organisations and social enterprise is an attempt to solve
some problems. In fact, what is new is the creation of the “non professional sport clubs
for profit”.
This new law aims to help the amateur clubs to survive buiding up assets for their
activities.
However, it is an open question the future implementation of the reform and its
compatibility with the volunteer sport associationism and the Federations statutes.
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